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You’re Social, Now What?

Making Social Media Work for Your Business
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Grow with Constant Contact

Get results fast, with affordable, easy-
to -use engagement marketing tools

: . and free coaching.
i\

Feedback |®
4

11,11
——= Events
& Registrations

. -
3 | Constant Contact’ #5*

& Surveys

Newsletters || Offers
& Announcements ] & Promotions

© Constant Contact 2014



Agenda
o|s it right for my business?
o HOw tO create content

o How others are using It

o Next steps
o Etiquette

o Email & social — you have to use
both

o How do | know if it's working?

=] k3 Ed K2

. -
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Facebook | Twitter | LinkedIn | Google+ | Pinterest | Next steps




Facebook

s it right for my business?

89%

use Facebook

[ R
A= m’
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Source: B2C Content Marketing Source: B2B Content Marketing Source: Nonprofit Content
2014 Benchmarks, Budgets and 2014 Benchmarks, Budgets and Marketing 2014 Benchmarks,

Trends Trends Budgets and Trends



Facebook

s it right for my business?

o |f you have the resources
(time, staff)

o |f you have content to
share

o If you need to be found

®

/4
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Facebook

1 Facebook content

Low volume/high value

Minimum: 3 X per week

Maximum: 10 X per week

Quality vs. quantity

. -
g | Constant Contact’ #&*



Facebook

U1 Content best practices

Get likes, shares, comments

Entertain, invite conversation, ask
questions, images & video

Be useful & informative

Industry info, hints + tips,
curate content

About your business 20%

Calls to action, not “buy now”




Facebook

£ Content types: Text updates

,s# Constant Contact
Qe August27 @

YOU tell US: What I don't understand about #Pinterest is
I

Like * Comment * Share - Assign To B3
Y 7 people like this. Top Comments »
‘ lWrite a comment... = |
Sally Attianese I don't understand how it would benefit my
business and who sees it. If itis only very young people (tweens)
they probably are not interested in Merle Norman Cosmetics.
Like - Reply * #5 1 - August 27 at 10:0%9am
'Constant Contact The biggest age group on Pinterestis
5 which ely followed by 35-44.
Like - August 27 at 2:43pm
IWrite areply... (O] |

P Cheryl Leitschuh HAven't tried it. I don't understand how it will
M assist with my business.
Like * Reply * &) 2 « August 27 at 8:06am via mobile

&= Constant Contact replied - 3 Replies

i) View 40 more comments

,+# Constant Contact
Gt August4 @

QUESTION: What would you call this functionality:

Account owners can create different legins for up to 10 users and
provide/prevent access to certain account functionality based on
that login information.

A. Multiple logins

B. Multi-login access
C. Multi-user

D. Other,

h25 {63

Top Comments v

Like - Comment * Share * Assign To
&5 25 people like this.

’Write a comment. .. =3 |

~ |Constant Contact Thanks for all the feedback! Looks like Cis

e
Qo> winning!
Like * Reply * ¢ 3 - August 5 at 9:55am
. Kay Aleksic When?
Like - &5 1 * August 5 at 10:34am
'Y Brenda Holiday Rather What does C mean, exactly? A
. two-word description is actually not very descriptive.
Like - August 5 at 10:40am

Fill-in-the-blank

Question

+# Constant Contact
G July26 @

LIKE it, if you LOVE it: 67% of all new jobs come from small
businesses.

174 @2 B 12

Like * Comment * Share * Assign To

Fun fact or tip

. -
10 | Constant Contact #&*



Facebook

£ Content types: Visual
C—aan

7 Constant Contact
Corndad ey 19 &

Qur two bigoest offices, Waltham, MA snd Loveland, CO are
cumently facng off n the AFC Champéionship - are you watching?

Photos

-~

1

. Constant Contact

Grare  Sentember 5 @

When Is The Best Time to Post on Facebook?
\What time do you think is the best time to post?

\When is the best time to post on Facebook? http: ffow.ly/oB3Na

NEWW: When is the best time to post on Facebook? Part IT http: ffow.ly/oB3GK

5:30c.m.

b

Like - Comment * Share - Assign To

& 17 people like this.

L7 Constant Contact

o ST
e nell @
Comtact

There are two words never uttered around these offices. And those words are "email blast.”

5 simple email rules: http://ow.ly/ 144627

Rule #1 = Don’t call it

dn emdil blast!

Uke - Comment * Share: D12 Q4

Videos

. -
11 | Constant Contact %4~



Facebook

Ei Create an editorial calendar

o Plan weekly

o Take time on Friday to think
about the next week

o Be flexible

o Leave 1 or 2 posts open for
something that comes up

. -
12 | Constant Contact #&*



Facebook

L1 How others are using It

Boloco

o Asks questions

o Shares multimedia
o |s helpful

o |[nvolves fans

Hope everyene had a greet weehend!

Viant your Dicture Lo be featured as cur Cover sheta?
Post it on our Facebock wal, Lueet itLo us, or menton
@bolucagranm or #Loto en instagram!

03 Itpepie e the Too Cerrents +
Lon Cushner Uzed o eat oeze 1 Easton Cemman
VY corvce tars... Crotmenist
Liee Resly ad 1My

Y Ches Mclntosh & s Tathss snente
ecard? “elme more
Ui - Rely €33+ Mo

TG Boloco raw THAT wionkd be mapeal we
- getvotrgontrat..

Matthew Grffith ro bethetay ove for me,

e Reply Vg 20 225, 25m

TG Boloco by Matt b are o ot

-y whox o0nts Spsten®
Uie s 2 .

Matthew Gréfith
Lim - Mayp 200t




Facebook

EdWhat do | do next?

1. Try afill-in-the- 2. Create and 3. Monitor your
blank or question  share visual page. Is your
post content content engaging?

. 7 4
14 | Constant Contact’ #&%
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Twitter

s it right for my business?

80%

use Twitter

[ R
A= m’

\. \.
Source: B2C Content Marketing Source: B2B Content Marketing Source: Nonprofit Content
2014 Benchmarks, Budgets and 2014 Benchmarks, Budgets and Marketing 2014 Benchmarks,

Trends Trends Budgets and Trends



Twitter

s it right for my business?

o |f you have the resources

(tlme’ Staﬁ:) T Currier Museum J

c | @CurrierMuseum

o For content creation and oyawngnt es Cg%}:n?iﬁ"ﬁ sifpog"éamsf" i
curation e e g e

o For monitoring

Tweets

o|f you are (or want to be) a | | g cwmermsem e

INNZ8 > i)

thought leader

17 | Constant Contact’, o



Twitter

7 Twitter content

High volume/low value

AEHA
IRNIZ4 |

| FZINA |
VEHV
T Currier Museum

@CurrierMuseum

The Curmmier:Museum of Art has American & European art, the F
Lioyd Wright-désigned Zimmerman House, programs for all ag
Café & 'shopall iniManchester;:NH 1

Manchester, New Hampshire #clrrier.org

Minimum: 5 X per day

Maximum: none

1,720 960 4,656 .
TWEETS FOLLOWING FCLLOWERS
Tweets

'h\rbd!‘\l Currier Museum © Currierliuseum
N, : - .

18 | Constant Contact’ ,/.':'

Quantity is key




Twitter

J Content best practices

g . )

=z Constant Contact (& Constan ct - Feb 13
a"—:g Love th gsRT jongabrie! Interesting #UC AnGIIrv ing

ant( ct to maintain their mailing lists pic twitter.co ‘,;;f”,"vf.w[ \
¥ = s = =3 L)

Text us to join our mailing e )St
list! =

Create vs.
curate

Just send us your email 16h
address by text message: = -

Text el R [keting -
a UCFGALLERY

1o 22828 to get started. - J

GRAPHIC]

Retweets =

sharing the S g
IOVG m m

_=z Constant Contact @ ConstantContact 3 Sep
s ant 265 Motivating #Quotes for #8mallBusiness Owners ow.ly/ovYyl

19 | Constant Contact’ ,/.':'



Twitter

£4 Let’s talk about hashtags

=z Constant Contact @ ConstantContact 3 Sep
Constant 265 Motivating #Quotes for #SmallBusiness Owners ow.ly/ovYyl

Contact

o\What is a hashtag?

o Used across social networks
o\What's the point?

o How to create a hashtag

o Hashtag abuse

®

/4
20 | Constant Contact #&*



Twitter

&4 Content types: Text updates

, Constant Contact - ConstaniContact . .
constant 10 WaYS you can use images to make your emails amazing: Post with a link
Contact” g |y/oDJBU

Expand

Constant Contact @ ConstantContact .

Constant | acebook is leading among all the social websites with 82% of small Sta'[S ] faCtS or tl p S

Contact” businesses registered; would you have guessed it is followed by
YouTube?

«y Constant Contact = ConstaniContact 18 S
"You may be disappointed if you fail, but you are doomed if you don't try."
Contact’  Beverly Sills

’

. -
21 | Constant Contact %4~



Twitter

&4 Content types: Visual

»; Constant Contact tCanta

@RoxysGrilledChz just arrived and there's already a long line of
hungry @ConstantContact folks! pic_twitter.com/T OKIOHMYDEB

@H 4Reply t¥Retwest K Favorite & Buffer *** Klore 5% Assig 2

va
“onstant
Contact

Constant
Contact

Constant Contact  Cons

antC
Happy Monday! Back to work

! vine_co/v/h1hZM2AadnD

DOH +Reply t3Retweet X Favorite & Buffer *** Kore 5% Assign To

\$ Vine

r

B

-~ Good Motaing!

Constant Contact's post on Vine

m

#“  Constant Contact @
Constant & ConstantContact

+

1

Small business #tip
pic.twitter.com/OHRxCMNXJu

4~Reply tF Retweet W Favorite ¥ Buffer ®®® Kore [3* Assign To

Your audience may be ,
businesspeople, but that doesn't 2

mean they are automatons who
don't enjoy a good laugh or a
personal touch.

Photos

Videos

. -
22 | Constant Contact %4~



Twitter

£4 How others are using It

Currier Museum
of Art

o Posts news and
events

o Shares fun facts
o Retweets others
o Curates content

f \ Currier Museum @Currierbluseum 17 Oct
IR Great video about Abigail Anne Newbold:
L) J

halfcuttea comivideos/abigail. .. We love that she's still getting letters
. ity

rom our visitors!
Expan =




Twitter

2 What do | do next?

1. Tweet at least 2. Share curated 3. Retweet or
5 X per day content thank a follower

. -
24 | Constant Contact &






LinkedIn

0 1s it right for my business?

11%

use LinkedIn

[ R
A= m’

\. \.
Source: B2C Content Marketing Source: B2B Content Marketing Source: Nonprofit Content
2014 Benchmarks, Budgets and 2014 Benchmarks, Budgets and Marketing 2014 Benchmarks,

Trends Trends Budgets and Trends



LinkedlIn

0 1s it right for my business?

olf you are a B2B

o|f you are (or want to be)

a thought leader

MarketMeSuite

Home Products Insights

MarketMeSuite

Social Marketing that Means Business

Recent Updates

MarketMe Suite Are you having issues detecting your MacBook camera on Skype & Google Hangout?
Our CTO. Alan explains why here!

iSight MacBook (mid) 2013: Camera Not Detected Issue
with Skype &...

blog.marketmesuite.com - If you don't wanna hear the story
just scroll down to the fix. As CTO of MarketMeSuite my
responsibilities aren't limited to top level activities like architecting
the app, prioritizing initiatives or attending board meetings
Occasionally.

. -
27 | Constant Contact %4~



LinkedIn

[l LinkedIn content

Low volume/high value

Minimum: 2 X per week

Maximum: 5 X per week

More formal and technical

MarketMeSuite

Home Products Insights

MarketMeSuite

Social Marketing that Means Business

Recent Updates

MarketMe Suite Are you having issues detecting your MacBook camera on Skype & Google Hangout?
Our CTO, Alan explains why here!

iSight MacBook (mid) 2013: Camera Not Detected Issue
with Skype &...

blog.marketmesuite.com * If you dont wanna hear the story,
just scroll down to the fix. As CTO of MarketMeSuite my
responsibilities aren't limited to top level activities like architecting
the app, prioritizing initiatives or attending board meetings
Occasionally

Like - Comment - Share - 1dayago

o /4
28 | Constant Contact %4~



LinkedIn

[ Page vs. profile —

Home Products Insights

o\What's the difference?”?
S

o Fill out all of the
Information

o Add content:
o Company culture
o Products & services
o Recommendations

Kristen (Malmed) Curtiss
Social Media Specialist at Constant Contact
Greater Boston Area | Public Relations and Communications

Constant Contact
KC Communications, Xomba.com
Educaton  University of North Florida

8

T
Y Refationship B ContactInfo Connected S months ago

Background
@ Summary

Communications Specialist who dabbles in a little bit of everything. Main focus in Social Media with
i in Public Relations and Customer Relati

My role at Constant Contact consists of a heavy emphasis on Social Media but also concentrating on
intemnal relations and external marketing

| teach the peaple who teach Social Media to small businesses, how to do Social Media.

A majority of my i is in small busi and online busi . Working at a large company
vith a focus on small businesses is the best of both worlds.

Experience

Community Social Media Manager
Constant Contact
May 2012 — Present (1 year 7 months) | Waltham, MA

R ible for ing and ing social ies and tactics for a number of different intemal
teams.
Overall goals are to develop and increase for each team through appropriate

Social Media channels

MarketMeSuite

Social Marketing that Means Business

~

oogle Hangout?

lected Issue

jar the story
e my

@ architecting
Blings

IMarketMeSuite

hakeUp

Bger at

iscene we could
br | could tweet
B at Social

J

29 | Constant Contact’
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LinkedIn

] Content types: About you

Constant Contact A New Look for Constant Contact Events! http://ow.ly/nReNp

A simpler way to do events
is now here.

Like (5) + Comment (1) « Share + 1 month ago
© Beverly Yip, Cyndi Kwong +3

59 7gy' Michael Neuendorff Great! I'm looking forward to trying it.
: 1 month ago

Product updates

Constant Contact Got an idea to help a small business? Now you can apply to make it a reality in our
new 'SMB InnoLoft' space at our Massachusetts headquarters!

Constant Contact creating a space for startups atits

SMALL AUSINESS Waltham HQ
fu

lm |m @ IL @ u boston.com * One of the area's biggest digital marketing
” companies, Constant Contact, is searching for a few roommates
that care as much as it does about sening small businesses.
Constant Contact is canving out 30,000 square feet at its Waltham
headquarters...

Like (7) » Comment (2) + Share - 16 days ago

st Constont Contact

® Lynn Naughton Moore, Natalia Hall +5

l Michael Neuendorff That's a terrific idea!
16 days ago

Paul Marmai Thought provoking article on Boston.com today. Makes great sense to seek
ways to maximize the value of the existing customer relationships and if those customers in
turn see value then | think your on to something. Still trying to figure out how all the pieces will
work. Keep us posted... less
15 days ago

Behind the
scenes

Constant Contact What's it like working at Constant Contact?

Video - The Constant Contact Support Team

youtube.com - Interested in a career at Constant Contact? Visit
us at http://bit.ly/PjhWOX to learn more. At Constant Contact, we
love what we do, and we do a lot to help small businesses and
nonprofits. We're looking for innovative, smart, and passionate...

Like (2) -+ Comment (1) - Share - 21 days ago
© Katie Maillet and Chase Crowson

L ] Julie Basile, M.S_ Fabulous job!l Love the video!
5 days ago

Recruiting

. -
30 | Constant Contact #&*



LinkedIn

] Content types: Useful info

Constant Contact Here are a few rules of thumb to follow in order to have the most impact with your
emails and demonstrate proper email etiquette.

How Long Should My Emails Be? | Constant Contact
Blogs
blogs.constantcontact.com * Here are a few rules of thumb to

follow in order to have the most impact with your emails and
demonstrate proper email etiquette.

Like (5) + Comment + Share - 1 day ago

W Paul Carroll, gina Meyer +3

Blog posts

Constant Contact Our free online marketing guides offer best practice and how-to advice to help you
your biggest il Whether you're looking to improve your email marketing,
get started on a new social network, or just get advice to help... more

Small Business Marketing Resources & Guides
blogs.constantcontact.com - Our free online marketing guides
offer best practice and how-to advice to help you overcome your
biggest marketing challenges. Whether you're looking to...

Like {2) - Comment - Share - 2 days ago

© Fred Maurer and Diane Siefkes

Guides/ebooks

Constant Contact Check out LinkedIn's NEW marketing guide..

T g the Sof s Guide to
inkedin

marketing.linkedin.com * Get ready to take your social media
marketing to the next level, tap into the professional mindset and
embrace the vast opportunities that await when you use Linkedin for
marketing. This new guide will help you achieve your marketing
goals.

Like (7) + Comment - Share « 7 days ago

© SetGo Scheduling, Elena Bell +5

Industry news

o /4
31 | Constant Contact %4~



LinkedIn

[ What do | do next?

1. Fill out 2. Be active — 3. Try sharing
everything post at least 2 X ~ something about
on your page per week your industry

. o
33 | Constant Contact






Google+

Is it right for my business?

55%

use Google+

[ R
A= m’

\. \.
Source: B2C Content Marketing Source: B2B Content Marketing Source: Nonprofit Content
2014 Benchmarks, Budgets and 2014 Benchmarks, Budgets and Marketing 2014 Benchmarks,

Trends Trends Budgets and Trends



Google+

Is it right for my business?

o|f you are a content
creator

o |If you have the time

o If you want more SEO
value

o /4
36 | Constant Contact #&*



Google+

Let’s talk about SEO

o Google uses an algorithm

o You need to create fresh
content regularly

o Use the right keywords
o Google ¥ Google

Go gle bakeries in Cambridge, MA

Web  Maps  Shopping

- :
15 %k kX 44 * % 2 kkkk 4
80 reviews 10 reviews 10 reviews 105 reviews.

Flour Bakery Rosie's Bakery  Lyndell's Bakery  Veggie Galaxy
z- 25

-Yel
www yelp com/search?cfit=bakeries . Cambridge%2C+MA ~ Yelp, In
Top Bakeries in Cambridge, MA Flour Bakery + Café Central Square, Petsi Pies
Japonaise Bakery, lggy’s Bread, SOFRA Bakery & Cafe, Cakes By Ter, Finale, ...

Flour Bakery + Café Central Square - Kendall Square/MIT ... - Yelp
W yelp.com > Food » Coffee & Tea ~
%% %% * Rating: 4 - 399 reviews - Price range: $§

C i MA 02133. Neigh ... Flour Bakery + Café Central Square.
Cambridge, MA .... Mmmmm! Delicious vegan chocolate cakes in muffin tins!

Welcome to Flour Flour

flourbakery.com/ ~

190 Mass. Ave. Cambridge MA 02139 .... If you want to share the delights of Flour
such as our Kouign Amann cakes and other scrumptious pastries send a gift ...

Rosie's Bakery |

rosiesbakery con/ ¥

At Rosie's Bakery we believe that food is one of the great pleasures of life. We aim to
create desserts that ... 243 Hampshire St. Cambridge, MA 02139 617-491- ...
Locations - Contact us! - About Rosie’s - Rosie’s Bakery Cookbook

Desserterie &
z-

elmont

Fres

town @e)

Neewcs,,

*MassachusettsT:

Brghton
Map dats 82014 ¢

Map for ba

. -
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Google+

Google+ content

Google+

Medium volume/high value

Minimum: 3 X per week

Maximum: 10 X per week

Keywords = searchability

38 | Constant Contact’ ,,4-



Content

.=  Constant Contact
Qrstant  Shared publicly - Jan 30,2014 #smallbusinesses
You may have noticed that there’s been a lot of talk about the ways
people find #smallbusinesses online and why making it easy for
people to discover your business is crucial to your success. When
you know how people are finding your business, it gives you the
Read more

5 Ways to See How New Customers
are Finding Your Business

http://blogs.constantcontact.com/fresh-insigh...

Robert Lewis Jan 30,2014
Well SEO is certainly one, social is another, word-of-mouth is a
third and mailers/radio/tv ads are another!

R

Blog posts

Google+

types: Useful info

4% Constant Contact
Grstant  Shared publicly - Dec 6,2013 #SocialMedia
Description: Have you been thinking about marketing your business
with social media, but you feel ovenwhelmed and not sure how to get
started? Or maybe you're not convinced that it works? This webinar
will show you the value of using social media to reach your
Read more

Webinar: Getting Started with Social Media

[ Tue, December 10, 2013, 11:00 AM
2 Constant Contact went

Did you go?

L= Jl= ]

Events

.  Constant Contact

Constant  Shared publicly - Dec 27,2013 #ConstantContact

Check out Constant Contact customer Baked by Melissa talking

about how they grew their business in this great video on Mashable!

Bite-Size Idea Made a Big Difference
for Cupcake Shop

hitp://ow.ly/rT4ai
s =

... Nine Dotz Consulting
Dec 27,2013 +7
What a great story!

Industry news

. -
30 | Constant Contact %4~



Google+

Content types: Multimedia

.«  Constant Contact

Gorstant  Shared publicly - Dec 19,2013

Keep an eye on your inbox today... we have a special surprise in store
for our customers!

2013-1219
4 photos

LN
+1 A1 | | Addacomment.. L7}

.7 Constant Contact
Gonstant  Shared publicly - #M i
Contoct publicly - Jan 18,2014 #Marketing

Google+ has become a large question mark for many small business
owners.

If you're a Constant Contact Solution Provider, marketing consultant,
or B2B service provider who wants to get ahead of the game you may
be wondering...

Why should you care about Google+? Should you attempt it? Where
will you find time for another social network? How do you use it?

All good questions and you're not alone in asking them.
http://ow.ly/simHe
Show less

What lsiGoogle Plus?

.«¥  Constant Contact

Grstant  Shared publicly - Jan 15,2014

Having a mobile-friendly website or app is important, but it's also vital
to make sure your business listings are mobile-friendly as well. If you
haven't already, be sure to claim your listings on the mobile apps
where consumers are performing local searches for your industry, and
include a mobile-friendly version of your menu or list of products and
services so consumers can find the information they need to make a
purchase decision. #SmallBusinessTip

of smartphone users use local
maps to find retail locations.

[Google Mobile Movement Study]

Photos

Videos

. -
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Google+

How others are using It

Geek Girl

o Shares blog posts

o Provides industry
news

o POsts events
o Shares photos
o Uses humor




Google+

Ef What do | do next?

1. Share your 2. Post a photo 3. Use keywords

blog posts or a video that will get you
found

®

/4
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Pinterest

®] s it right for my business?

53%

use Pinterest

[ R
A= m’

\. \.
Source: B2C Content Marketing Source: B2B Content Marketing Source: Nonprofit Content
2014 Benchmarks, Budgets and 2014 Benchmarks, Budgets and Marketing 2014 Benchmarks,

Trends Trends Budgets and Trends



Pinterest

®] s it right for my business?

o |f you have products to sell

o |f you have images to
share

o |f you want to build
awareness of your brand

45 | Constant Contact’ ,/.':'



Pinterest

(2] Pinterest content

High volume/high value

Minimum: 5 X per day

Maximum: 10 X per day

14 Pins :
N m
. JEad Fiie]
./ 5 G
4 30 1 P
Follow

Quality images = important

/ y /

® 7 4
46 | Constant Contact ,#&~




Pinterest

[®) Why visual content Is
Important

o 90% of Information
transmitted to the brain iIs
visual

o Photos are liked 2X more
than text updates

c6/% say iImages are very
Important in selecting and
purchasing a product

e

. -
47 | Constant Contact #5*



Pinterest

[®] Content types: About you

[V @ Like || & Website

Wome  Emsd | Socisl Campaigns | SaveLocat

Eventspot  Survey

12 comn |8 by © o semen
Uploas To Lexwy ~ |

Library

79% Full Uning 162 M8 ofyous 2608

Basgre

© stook images (15)

Gt Easily store and manage all of your images and documents

Visit blogs.constantcontact.com e
s Constant Contact - 11 weeks ago

1

Pintscest

Constant Contact Guides

Get tips and best practices for small business marketing and explore the many ways email
event. and social media markating can help you grow your business or organization.

@
P % Overcoming Your Content
LW A Beginner's Guide to Marketing Challenges
Small Business Blogging
= LOG
Building Your List Can
Be a Thing of Beauty
= >

Orcoming Your Contert
Marksting Chalienges.
The Power of

Relationships

'F D

e s 7 s
prrimb v ey

[

Uploaded to Pinterest e

,#% Constant Contact - 16 weeks ago

Gostt  Constant Contact for #

at Cradles to Crayons!

Products

assets

Digital

. -
48 | Constant Contact #5*



®

Stats & Facts: Email Marketing &
Social Media

Get the facts! Email marketing and social media make a great pair!

0% of Smat

Businesses Are Oplmsti

EdnBosrd | f Seed Boord

200
commerce i the US

e from

O e 63 perent of emai mat gets Pimsed tom

opened o7 moble GGt

seapnores take fome Ihe dods T ®
shave of messages. Around 15 ~ Sl

peentat

e
D] s

20 percent of & mobik seartnes =

20 ming biosing soc meaa

odasartlle il S
Tl e e s e =9 _. :
e -ul

ol [P

1

Pinterest

@ Like | 1| &Y Website

Visit blogs.constantcontact.com

s Constant Contact - 8 weeks ago
Constant 35 Creative Ways to Use Images on Facebook

BN

Content types: Useful and
Interesting

¥ Like | &Y Website -4 Send ©

1

Visit inthiswonderfullife.com e

.

Curated content

Blog posts

. -
40 | Constant Contact’ #5*



Pinterest

[®] How others are using it

The Unigue Sheep

o Pins Iits products

o Provides useful pins
o Curates

o Tries how-to pins

Carrot zucchini bars with lemon
cream cheese frosting. Delicious
and healthy! Need a little more
sugar and make sure to check the
middles when baking to make sure
they are done... good... 7)

$46 @1

L N Pinned by
Dawn McGinnis




Pinterest

(2 What do | do next?

1. Create 3-4 2. Install the 3. Provide a

boards to start Pin It button description and
about.pinterest.com link in your
/goodies product pins

R 7 4
51 | Constant Contact’ #&%
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Next steps

Etiquette

Not completing
your page

Talk about yourself
all the time

Infrequent posting
or posting too much

Ignore your fans

Delete negative
comments

Forget to provide context

Fill out all the information about your
business, add your logo and photos

Balance self-promotion with
helpful and entertaining content

Be active, but
don’t overdo it

Say thank you, answer questions

Be helpful, create a positive
experience

Include a comment when sharing

o /4
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Email + Social

Email & Social
You have to use both

Amplify your email
Drive traffic back
to your list, email, etc.. u m
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| £ Boloco

Email + Social

vLiked | | Message ® ~

Boloco Globally Inspired Burritos <buzz@boloco.ccsend.cor

Boloco Globally Inspired Burritos <buzz@boloco.com>

FREE Mini Falafel Burrito or Kale-Quinoa Burrito!
Servifig Up globally INSPIREA burritos & bowls, sm & more. We
believe even a bULo aspires °) Tweets ssidyQuinn
@BolocoCED @anne125 @ambdayle

gland, MD, DC & RI - boloco.com

© 1f there are problems with how this message is displayed, click here to view it in 8 web browser.

globally inspired burritos

23,081 1,955
Baa.
Tweets

We want YOU to be among the first to try our new globally inspired spec
FREE!

boloco
ote for your favorite a-frame design!

So we've loaded your Boloco card up with a...

boloco
o britineemaree not today. but off the record, there could be one
soon

»

..and we want your feedback! Once you've enjoyed your free burrito,

P.S. Hurry! These burritos expire on 7/10/13. I

NEW burritos and sides and o refreshing drink!
Pinterest " ]

@ boloco

globally inspired specials

availsble for & limited time

Q) jaffafalafel burrito orbowt
falafel, roasted jalapefio hurmmus, romaine, cucumber, tomato,
cllantro, green garbanzo beans, and lemon tahind sauce

) kale-quinoa burrito or bowl
choice of protein, kale-quinoa tabbouleh, romaine, cucumber,
tomato, feta, and lemon yogurt dressing




Email + Social

HS 2y &= Girl Scout of Northeast Texas Staffing Updates - Message (HTML)
MESSAGE  ADOBE PDF

Wed 8/21/2013 9:37 AM
Girl Scouts of Northeast Texas <mcontreras@gsnetx.ccsend.com> on

behalf of Girl Scouts of Northeast Texas <publications@gsnetx.org>
kiirl Scout of Northeast Texas Staffing Updates

To Nations, Dennis

@ 1f there are problems with how this message s displayed, click here to view it in a web browser.

Dear Girl Scout Friends,

We are so looking forward to seeing many of you at Kickoff on Saturday, August
1711tis going to be a great day of sisterhood, leaming and fun!

The first half of 2013 has been quite busy for Girl Scouts of Northeast Texas. In
January, 2013, we launched our second Strategic Learning effort and spent five
months with our Board, staff, and key administrative volunteers discussing the
state of the council. As a result of this work, we are tocusmg much of the next five
wveare an anhancinn tha Qird Scout cuct for airde te _and

@ see more about Girl Scouts of Northeast Texas. H H ﬂ N

Girl Scouts of Northeast Texas 263 tllowers | Follow.

Home  Products & Samices  bwights

girl scouts
of northeast t
=

Girl Scouts of Northeast Texas.

GSNETXcouncil
@GSNETXcouncil

Gln Scouts* of Northeast Texas bujlds gifts of courage, confidegce anu
character,who make the world a better,place.

Dalias, TX - gsnetx:org

. . .

v W Follow

Tweets

GSNETXcouncil (2 GSNETXcouncl 23n
h Corporate Citizenship Report - News - Summer camps benefit
thousands of students ti.com/corp/docs/csr....
Expand

GSNETXcouncil (/GENETXcouncil 19 Aug
{ North Texas Giving Day is Sep 19. Let's Get Up & Give! to make
North Texas a better place! #donorbridge donorbridgetx.org
Expand
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Email + Social

Email + Social f=—r=—2

Liberty Tax
@libertytax
W Liberty Tax Official Liberty Tax Twitter account. Follow us for tax tips and
N important IRS and company news. Follow @libtaxiranchise to leam

LIBERTY TAXSNEVVESISEINILE R
about Liberty Tax ownership.

I Hyoureceive  alette fomthe 135 wacatandwe
canhelpt libertytax com
Lisexry Q = il g 2,080 L+ W Follow
ax
Sexvice”

Fred Sabbs. HootSuite and Julie Niehoff

4317 Lavista Road, Tucker, Ga 30084
770-558-8055

v2777mr We'd love to help! Please email customercare@libtax com
# View conversation

TAX DOCUMENT CHEC| ! Liberty Tax

Use this checklist to help gather all the necessary documents to complete your 2011 tax return. Not every
document is relevant to every taxpayer, but this list may remind you of something you may have forgotten. We
understand that many of these forms have yet to be mailed to you, but we are ready to start your return at Liberty Tax

anytime. Feel free to walk in or call us for an appointment at 770-558-8055 i ! @JHDME Have a great training!
#® View conversation

HAVE THE NECESSARY DOCUMENTATION BEFORE CLAIMING THESE DEDUCTIONS

Tax deductions are a common and financially advantageous method individuals use to

lower their tax liability, but certain tax breaks may attract the attention of the IRS more so I I .
than others. This is largely because certain deductions have more wiggle room in the
numbers or stricter rules and stipulations than others and the tax agency wants to make

sure those who apply truly qualify. .
Pinterest He- @
READMORE » SHARE THIS ARTICLE:
Lo Liberty Tax Service Repins from
Set the standard, impt ach day and have some fun! Angi Dial
FORGIVEN DEBT MAY IMPACT YOUR INCOME TAXES \. e [ SRR B
Liberty Tax- West Baltim..
Consumers who negotiate a debt forgiveness deal with their credit card lender may feel E © unnoa states - wewmisrtyaiccon @ - B - ﬂ Sarth anbiahisnm
a sense of relief after the agreement is finalized, but many may find that they have a
larger tax bill during filing season as a result. In many cases, the IRS considers L
forgiven debt as taxable income, a lesser-known scenario that many individuals are not Z5Boards | 1421Pins | B2Lkes m 149Followers | 323 Following

aware of until their tax bill arrives

SHARE THIS ARTICLE:
Lf]

e @

Around the Country Libby Bear Adventures of Miss Liberty ... Around Corporate
g =

Keep up-to-date on Liberty Tax Service's latest news, I FOOD FOR THOUGHT POLL

tips, events and announcements through Facebook
and Tax Lounge Is keeping better track of financials and

records to save on your taxes one of your

“j New Year's resolutions?
Like us on Facebook [ o

@ yF/
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Next Steps

Tools to expand your reach

Simple Share tool

e

Social Sharing

Extend your reach using Social Networks:

\ A

Connect with Simple Share

First click on a social network to connect with Constant Contact.
Yes, you'll be able to share on more than one. Lets get started!

fSimpIe Share

Where would you like to share your message?

The Sunshine Group

Facebook

Accounts: Add ~ | Manage ‘

Enter Subject line here. http://conta.cc/W3Q6ll

@

Enter Subject line here.

Click here to create a sub-title for your post.

Click to select

animage Use thumbnail

LinkedIn

Facebook Twitter

o /4
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Next Steps

Tools to expand your reach

Social media buttons

. -
50 | Constant Contact %4~



Next Steps

Tools to expand your reach
Offline

o At register

o \With the check at end of
the meal

o On registration forms

o /4
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Next Steps

Tools to expand your list
Online

o\Web sign-up tool ; .
(app for website,
Facebook, etc)

mail call

et on our email list

ng?ree's lﬁake‘ry“ o
@ Put your email address here... L |

No Spamming! IS TESY AR

Sign up for
Pat Sloan's

Great Ideas! -
m .
. -
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Next Steps

Tools to expand your list

alim]| | Scan to Join™
from Constant Contact

Text to Join™

from Constant Contact

o /4
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Next Steps

How do | know it’'s working?

‘:: Constant Contact
m Liked * Yesterday &

While starting my business, was one of the
worst pieces of advice I heard.

Like * Comment - Share
g 27 people like this. Top Comments ~
[3 8shares

Sheri Olson Play it safe.” "Don't risk it. " "Get a real
Job.,
Like - Reply b5 Yesherday at 7:28am

youl
Like - & 1 - Yesterday at 9:59am

!Write areply... = I

Mark Eisner "Your conceptis flawed. Don't quit
your day job. Try it on nights and weekends.” THAT
was 15 profitable years and & bunch of employees ago.

Like - Reply * &35 * Yesterday at 8:03am

C Coﬁi:acﬂ Has anything stopped you from
pursunng a business |dea7

Write a comment... (O] |
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Next Steps

Go do It!

o Choose the networks that are right for you
o Try the strategies we suggest

o Keep track of audience engagement and your
list growth

. -
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Q&A \'4

Sign up for Email Plus
before Dec 30 and get
30% off for 3 months
CODE SAVEQ416

409-220-3200

713-252-3700 A

janet@janetcohen.com & ””gﬂ —
AUTHORIZED Constant Contact’ | mearmessie v o s
. e Connect. Inform. Grow:

ol EEEE) Cane

IR o o AT T
= ——| [T

o |0 IE IO - e
1B —T "o

[O0f) (oo
[0 o0
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Constant Contact: ,,,_' Exclusive Offer for
Helping small business do more business.® TO d ay ,S P d I’t i C i p an tS

Be.a Marketer. .with..Constant
Contact!
30% OFF for your first 3 months of
Email or Email Plus

Promo Code: SAVEQ416

el

1

| 1
i
I

I

VReW «c OWRD|
|1
{1
|

o

*This promotion (the "Promotion") begins on October 1, 2016 at 12:01 a.m., Eastern Time ("ET") and ends on December
31, 2016 at 11:59 p.m., ET (the "Promotion Period"). If eligible Constant Contact customers purchase either the Email or
Email Plus package levels of Constant Contact during the Promotion Period, they will receive a discount of 30% off of
such purchased product for the first three months after they become a paying customer. Constant Contact customers will
be eligible to participate in this Promotion if they (i) are a Constant Contact trial account holder or a new Constant Contact
customer who has never been a paying Constant Contact customer, and (ii) become a paying Constant Contact customer
and either enter the applicable promo code during check out by 11:59 p.m., ET, on December 31, 2016 or call their
Constant Contact Authorized Local Expert and mention this offer during their Constant Contact Authorized Local Expert’s
normal business hours during the Promotion Period. After the first three months have ended, eligible participants will
automatically be charged the current retail price for the product unless they cancel their accounts or the applicable
product. This Promotion cannot be combined with any other Constant Contact promotion or special offer. Constant
Contact offers a 30-day money-back guarantee on purchases of certain Constant Contact products, as more fully
described at www.constantcontact.com/pricing. Constant Contact reserves the right, in its sole discretion, to suspend or
cancel this Promotion at any time. This Promotion and all Constant Contact products and services are subject to the
Constant Contact terms and conditions. This offer is not available to clients signed up under Single Bill.




Get 3 months of
Email Marketing
for only

$ IF YOU BUY TODAY
5/mo.

This promotion (the "Promotion") ends tonight, after this seminar (the “Seminar”) at 11:59 p.m., local time (the "Promotion
Period"). If eligible Constant Contact customers purchase the Email level product of Constant Contact during the
" Promotion Period, they will receive the Email level product at a discounted price of $5 per month for the first three months
c t t C t t /“. after they become a paying customer. Constant Contact customers will be eligible to participate in this Promotion if they (i)
ons an on ac /". are not currently a trialer or paying Constant Contact customer, (ii) attend the Seminar and receive this offer at the

/ Seminar, and (iii) follow the link above and become a paying Constant Contact customer during the Promotion Period.
After the first three months have ended, eligible participants will automatically be charged the current retail price for the
Email level product unless they cancel their accounts. This Promotion cannot be combined with any other Constant
Contact promotion or special offer. Constant Contact reserves the right, in its sole discretion, to suspend or cancel this
Promotion at any time. This Promotion and all Constant Contact products and services are subject to the Constant
Contact terms and conditions available at https://www.constantcontact.com/legal/terms.



https://www.constantcontact.com/legal/terms

(409) 220-3200 (office)
(713) 252-3700 (mobile)
janet@janetcohen.com
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Janet Cohen
(409) 220-3200
(713) 252-3700

Pe® e

Authorized Local Expert

=<| janet@janetcohen.com

www.facebook/com/janetcohenconsulting

@jccllc

. 4
m www.linkedin.com/janetcohentexas

. -
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http://www.facebook/com/janetcohenconsulting
http://www.linkedin.com/janetcohentexas

